
Rich media: 
Technical 
requirements
Before you can add videos to your Walmart 

Marketplace listings, you’ll need to make sure 

your content meets Walmart’s standards. Use 

the checklist below as your guide.
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Videos

Video files must be in the .mp4 format.


The video file size limit is 100MB. This is typically 

but not always accepted. Videos that have been 

compressed sometimes still aren’t accepted by 

our API call.


Closed captioning is optional, but recommended 

to meet accessibility (a11y) guidelines and Web 

Content Accessibility Guidelines (WCAG). Closed  

captions  (time-synchronized text that reflects an 

audio track) ensure that users who may have a 

hearing disability can still understand what’s 

happening while watching visual content. 
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Accessibility guidelines for videos

If you’re uploading a closed-captioned video file, make sure the filename ends with “.vtt”.


Videos must not contain any popups or redirect links.


When creating a video that only has music, the best practice is to insert a caption that 

says “[MUSIC PLAYING]” when the music starts. You can remove the caption after about 

10 seconds.  


When creating a video that has no music, audio or sound, the best practice is to insert a 

caption that says “[NO SPEECH]” when the video begins. You can remove the caption 

after about 10 seconds.  


Use easy-to-understand, plain language. Avoid figures of speech, idioms and 

complicated metaphors.


All information should be at an eighth-grade level of understanding. 


Warn users of any settings changes, such as “You’ll be redirected to our photo site.”


Make sure that all images have an alt attribute (such as “text” or “title”) and alt text, and 

that decorative images use the “null alt” (empty) attribute. 


Don’t embed text other than a brand logo into an image


Don’t use visual effects such as strobe or flashing lights, which may cause some viewers 

to have seizures. Although other types of light effects may not trigger seizures, they may 

also be distracting and disruptive, especially for people who have certain types of 

cognitive disabilities. 


If you do use flashing visual effects, they must not flash more than three times in one 

second. 


Level AA compliance requires a contrast ratio of 4.5:1 for all normal-sized text and 3:1 for 

all text larger than 18 px. Logos don’t require minimum contrast.


Make sure that your content is visually clear and coherent, and that any text that overlaps 

an image or video is still legible.
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Note

Once submitted, all content will be reviewed by Walmart. If content violates Walmart’s Prohibited Products

Policy, it will be rejected. All videos must comply with any applicable local, state and federal laws and 

regulations. To the extent applicable, product claims must comply with the Federal Trade Commission 

(FTC)’s Truth In Advertising laws including but not limited to any guidance, notices and/or regulations put 

forth by U.S. regulatory agencies. 
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https://sellerhelp.walmart.com/seller/s/guide?language=en_US&article=000006005%22%20%5Cl%20%22prohibited-products-policy
https://sellerhelp.walmart.com/seller/s/guide?language=en_US&article=000006005%22%20%5Cl%20%22prohibited-products-policy
https://azure-na-assets.contentstack.com/v3/assets/blta7903c6b840b702d/bltfc3b34206261f84f/6ab3ea1115d5b78f26b04c05/2609_Rich-media_submission-checklist_PDF.pdf?branch=us_mplearn
https://marketplacelearn.walmart.com/guides/Item%20setup/Item%20content,%20imagery,%20and%20media/Product-detail-page:-rich-media
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