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Introducing  
Ingersoll Rand's Transport Solutions 



Welcome to IRTS
Ingersoll Rand’s Transport Solutions (IRTS) has been formed to 
set the precedent for innovation in the age of alternative fuels.

Our world is changing, with more sophisticated, intelligent, automated, and electrified 
transport solutions paving the way for a greener, brighter, and more convenient 
future. This brings fresh new challenges for our customers who need a partner  
to guide them through this new landscape.

As a business operating at the heart of sustainable transportation, we must 
also evolve in order to continue to be that partner. That’s why we have brought 
together our key strategic brands under the umbrella of IRTS, an innovation-led 
vehicle-mounted transport solutions and fuel systems specialist. 

While Gardner Denver Transport Solutions, GHH RAND®, EMCO Wheaton, TODO, 
Robuschi and HIBON  continue to lead their respective markets and be at the 
forefront of our communications, they will do so with the strength, ideas, and 
financial scale of the IRTS brand behind them, pioneering tomorrow’s solutions with 
the unrivalled knowledge and expertise we have today. 

Our brands are synonymous with innovation. As the transport market continues  
to change, IRTS is taking its place at the forefront of evolution.
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The strategic brands are core to IRTS.
It takes decades to build a legacy and few brands have quite the market legacy 
and reputation as Gardner Denver Transport Solutions, GHH RAND®, EMCO 
Wheaton, TODO, Robuschi and HIBON. That’s why the creation of Ingersoll 
Rand's Transport Solutions has been implemented with these six brands  
at the core.

Our strategic brands will continue to operate in their markets, under their individual 
names, to further their excellent reputations. IR embraces these businesses  
as an umbrella brand, bringing together more than 160 years of knowledge  
and experience.

Day-to-day very little will change; our brands remain the focus of our communication 
efforts. Long-term, our ambition is to further develop the technology, solution-base 
and expertise of these brands, made possible with the innovation, collaboration, 
and scale of IR.

Strategic brands
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HIBON was founded in 1889,  
starting as a small cycle and gear 
manufacturing company. The brand  
has grown significantly and is widely 
recognised as a leader in truck 
mounted positive displacement 
vacuum pumps for sewer cleaning, 
hydro-excavation or vacuum suction.  

With over 70 years of experience 
Robuschi is world renowned in the 
vacuum and blower markets. Derived 
from a wide industrial range of blowers 
and vacuum pumps, Robuschi 
developed a dedicated range of 
vacuum pumps and blowers specifically 
for transport applications.

GHH RAND® Transport is a leading 
manufacturer of truck and road tanker 
mounted compressors for the dry  
and liquid bulk market.

EMCO Wheaton is a globally renowned 
supplier of a range of fuel tanker 
equipment and fleet fuelling systems.
The brand has been trusted for generations
by the oil & gas distribution industry.

TODO has been supplying fluid and gas
handling products for over 50 years
and is the brand leader of DRY-BREAK®
couplings globally. Their products 
transfer valuable and aggressive media 
in testing conditions for loading and  
off-loading in a variety of applications.

Gardner Denver is a world leading 
provider of equipment designed to 
transfer bulk material from road tankers 
and other vehicles. They also specialise 
in compressor packages for electric 
and hybrid vehicles, along with truck 
hydraulic and AirDrive on board  
power systems.
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https://www.hibon.com/en-gb/
https://www.gardnerdenver.com/en-gb/mobile-products/vacuum-truck/rb-dv
https://ingersollrand.com/ghhrandtransport
http://www.emcowheaton.com/en-gb/fuel-systems
https://www.gardnerdenver.com/en-gb/todo
https://www.gardnerdenver.com/en-gb/transport


Our mission 
Our strategic brands are synonymous with innovation. Our ambition 
for IRTS is to retain existing customer relationships and build new 
ones which take our business and its brands into the world of future 
sustainable transportation, further broadening our reach, market 
position and product portfolio. 

We are here to make life better for our customers, our partners, 
ourselves, and our planet. To achieve this, we must work closely 
with our brands to design, develop and deliver to market the latest 
innovations in future transportation, aiding the creation of more 
sustainable and effective mobility solutions.

We’re embracing our entrepreneurial spirit and bringing innovation  
back to the heart of what we do. To be the partner helping our 
customers take on the challenges they face – as we move into a  
world of new fuel technologies and new industry standards.

We have brands renowned for their history of ingenuity, their smart 
engineering and industry-leading global service network. Our customers 
will continue to expect this from us in the future. Therefore, we need  
to become the innovators once more. 

To make life better for our customers,  
our partners and ourselves. 
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IT’S TIME TO BE INNOVATORS AGAIN

The IRTS vision
For decades, our strategic brands have been engineering 
the most cost effective and efficient solutions for our 
partners. It’s what they’ve built their reputation upon,  
and it continues to define us in the market.

We must continue to innovate, particularly in a market 
that is undergoing rapid and constant change. We all have 
an opportunity to drive market innovation.

Where our customers see challenges, we see opportunities;  
opportunities to innovate and opportunities to shape 
the future of transportation.
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Innovation 
Our business is comprised of transportation experts who 
continually strive to work in partnership with our customers  
in pursuit of new technologies and engineering techniques.  
We understand that all our customers face challenges, globally.  
Our commitment to them is to continue to innovate through collaboration, to help 
design futureproof sustainable solutions for the new breed of alternative fuel vehicles.
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INNOVATION COLLABORATION SCALE

THE IRTS BRAND



Collaboration 
We place very high value on the relationship with 
our customers. That’s why we work in partnership 
through our conception to delivery programme  
D3 – Design, Develop, Deliver, to create new  
solutions that support our customers throughout  
the product's lifecycle. 
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INNOVATION COLLABORATION SCALE

THE IRTS BRAND

https://youtu.be/l8gwmEPSWOg
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INNOVATION COLLABORATION SCALE

Scale 
With a global footprint,  
we provide support 
all over the world, 
with an international 
team that thinks and 
acts like owners. 
This means we always deliver the 
right, responsible and effective 
solutions to our customers, 
built through collaboration, 
research, development and 
expertise on a global scale. 

THE IRTS BRAND



How to contact us

1110 of

HOW TO CONTACT US

https://www.irco.com/en-gb/transport
https://www.linkedin.com/company/ingersollrandtransportsolutions
www.gardnerdenver.com/en-gb/transport/modals/contact


It’s time to be innovators again
Ingersoll Rand's Transport Solutions is focused on the 
development of vehicle-mounted transport and fuel 
systems for the fuel transportation market.

As we deliver on this commitment, there are opportunities for everyone  
in the business to make their mark. We believe strongly in our six strategic 
brands and have ambitious plans to build on their heritage to continue  
to define the future of mobility for our customers and the wider world.

We’d like to thank you for your commitment to the business to date and look 
forward to taking this next step on our evolution together.

For more information visit
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